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Introduction
Large scale sporting events, or sporting mega events (SME), bring 

with them an air of excitement, high levels of media attention, and large 

crowds, however, these events also bring safety and security troubles 

for event organizers and hosting cities that the general population 

overlooks.  Events such as the Super Bowl, World Cup, and the Olym-

pics bring thousands of people into localized areas which can lead to 

increased rates of crime.  The media has thrived on stories covering 

the crime associated with sporting mega events around the world.  For 

years, the media has highlighted the belief that sex crimes, including 

prostitution and sex trafficking, spike in host cities during these events. 

Several studies have been conducted however and the validity of the 

sex crime figures promoted by the media and the accuracy of this media 

attention should be questioned.  Sex crimes are a significant problem 

worldwide and whenever possible preventive measures should be 

taken to reduce the occurrence of these acts.  This case study reviews 

sex crimes associated with various sporting mega events, the media 

attention associated with the event and the role event organizers and 

hosting cities play in response to the potential threat and continual me-

dia attention on the topic.  The question is, how should event organizers 

and hosting country of Brazil address the media attention on sex crimes, 

plan prevention of these crimes and manage resource delegation ap-

propriately to cover both the actual and perceived threats?  

Objectives
The objectives of this case are to review media presentation of sex 

crimes during sporting mega events, discuss the actual figures of sex 

crimes during sporting mega events and evaluate the actions taken by 

event organizers and hosting cities to combat sex crimes.  Additionally, 

the case will review the struggle event organizers and hosting cities face 

in ensuring adequate resource allocation while continuing to address 

public concern on sex crimes.  Finally, information presented should 

be utilized to identify how event organizers and the hosting country of 

Brazil should plan for the media attention on sex crimes and potential 

threat faced during the 2014 World Cup and 2016 Olympic Games.  The 

case will allow students to review available information and determine 

the course of action that event organizers and host cities should take in 

addressing sex crimes as advertised by media outlets.

Sex Crimes and the Media
Sex crimes in this analysis will be defined as both illegal prostitu-

tion and sex trafficking in the event host cities. Prostitution that is 

legally sanctioned in hosting cities will not be considered as part of 

the definition of sex crimes. Prostitution is defined as the act of ex-

changing sexual acts, willingly or not, for money or other equitable 

goods in an area with laws that prohibit the act of either the pur-

chase or the sale.  Sex trafficking is defined as the act of movement 

of a person through deception or coercion into a situation of forced 

slavery-like practices including, but not limited to, prostitution (“Traf-

ficking in persons and the 2010 Olympics,” 2009).  When available, 

statistical data on sex crimes in hosting cites for time frames of SMEs 

will be reviewed and analyzed.

For the 2004 Olympic Games held in Athens, Greece it was pub-

licized that there would be an increase of 20,000 forced prostitutes 

being trafficked into the area (“Trafficking in persons and the 2010 

Olympics,” 2009).  Prior to the 2006 World Cup held in Germany, me-

dia outlets reported that up to 40,000 women would be trafficked 

into the country during the month long event (Henning, 2007).  The 

2010 World Cup held in South Africa was reported to expect upward 

of 40,000 sex trafficking victims to support the event (O’Neill, 2010).  

Media outlets reported an expectation of thousands of prostitutes 

and trafficking victims as part of the 2012 Super Bowl held in India-

napolis, Indiana (Alcindor, 2014).  The United Kingdom sees annual 

figures of 4,000 victims of sex trafficking and illegal prostitution, there 

were expectations and reports of increases in sex crimes significantly 

exceeding these numbers (“2012 Games sex trafficking fears,” 2007). 

Several news outlets reported an expected increase in prostitution 

and human trafficking rates during the 2014 Super Bowl held in New 

Jersey and the media advertised the Super Bowl as the “largest human 

trafficking event in the United States” (“NJ works to curb sex trafficking 

before Super Bowl,” 2014).  All of these serve as examples of the media 

advertising high rates of sex crimes associated with SMEs and often 

without significant statistical data to support the claims.  An overview 

of this data can be seen in “Figure 1: Approximate Sex Crime Figures 

as Reported by the Media” below which was compiled with data col-

lected from above referenced figures.
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When data is analyzed for sporting mega events, it is difficult to 

determine how media outlets support claims of such large influxes 

of sex crimes.  While some data supports small increases in sex traf-

ficking, most figures are not significant enough to warrant the media 

outcry.  The best explanation for this continual media focus on sex 

crimes for SME can be contributed to the media theory of sex sells.  

Media has the power to direct attention to problems, solutions or peo-

ple; media can confer status and confirm legitimacy and media can 

channel for persuasion and mobilization (McQuail, 1969).  With this 

kind of influence, media is able to grab public attention with topics 

like sex trafficking and prostitution.  Sex and violence are used by me-

dia outlets to foster attention, grab interest and be more memorable.  

However, while these initiatives may work initially, the more society is 

exposed to it, the less effective the content becomes (Furham, 2013).  

Advertisement on sex crimes can grab the public’s attention and helps 

sell stories however, interest can be quickly lost by readers and often 

there is little or no follow up by the media on reported figures follow-

ing the completion of events. 

The media has put out articles highlighting increases of up to 1500% 

in human trafficking and large spikes in sex crimes expected for the 2014 

World Cup and increased high figures for the 2016 Olympics, both held 

in Brazil (Hearth, 2014).  Brazil saw a total of 337 cases of sex trafficking 

victims between 2005 and 2011 (Lamela, 2013).  With these reports being 

publicized, how should event organizers and host cities respond?  

Preventive Measures Taken
During the 2004 Olympic Games held in Athens, Greece efforts 

were taken to curve human trafficking by the Greek Government 

though a variety of different avenues.  The Greek Government fi-

nanced seminars for judges and prosecutors on human trafficking 

and arrangements were created to assist victims with legal aid (Perrin, 

2007).  Additionally, units were established as part of a human traf-

ficking monitors program to investigate child trafficking and foreign 

language programs were implemented to combat an increase in con-

tagious diseases between victims and foreign visitors (Perrin, 2007).  

Non-governmental agencies established an emergency response proj-

ect and launched several public awareness campaigns (Perrin, 2007). 

The 2006 World Cup in Germany increased initiatives from the 2004 

Olympics to prevent human trafficking in during the event, five sig-

nificant information campaigns were initiated and three hotlines were 

established to serve both victims and clients (Hennig et al, 2007).  Addi-

tionally, the European Parliament requested a continent wide campaign 

be created by the Commission and Member States to address sex crimes 

during sporting mega events and in doing so educate the general pub-

lic and raise awareness on the issue (Hennig et al, 2007). 

London officials prepared for reported increases of sex crimes dur-

ing the 2012 Olympics by expanding victim rights and allowing victims 

to remain in London for up to 30 days (“2012 Games sex trafficking fears,” 

2007).  They also established specialized trafficking teams and set up 

advice hotlines for victims and observers of potential trafficking issues 

Figure 1

Approximate Sex Crime Figures as Reported by the Media compiled from data 
obtained from various resources and referenced throughout text.
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to contact for information (“2012 Games sex trafficking fears,” 2007).  The 

Metropolitan Police Commissioner appointed an Assistant Commis-

sioner whose primary focus was to deal with human trafficking, terrorism 

threats, illegal construction workers and counterfeit operations (Perrin, 

2007).  The aim these initiatives were to identify sex trafficking victims and 

assist those victims though government resources.

Advertisement and media hype anticipated thousands of sex crime 

victims for the 2012 Super Bowl held in Indianapolis, Indiana.  The Deputy 

Attorney General in Indiana established a task force compromising of over 

60 organizations whose focus was on sex trafficking (Cernansky, 2012).  

Additionally, more than 2,000 people were trained and volunteers worked 

to educate local hotels on spotting and reporting suspected trafficking 

(Cernansky, 2012).  There was an increase of identified sex crime victims in 

the state of Indiana in 2012 which could have some contribution to train-

ing provided in preparation for the Super Bowl.

In preparation for the 2014 Super Bowl being held in New Jersey 

with events spanning across both New Jersey and New York officials 

established a task force of experts and survivors of trafficking to work 

in different communities and businesses to train citizens on how to 

spot victims of sex trafficking (Cavaliere, 2014).  Additionally campaign 

efforts were made including placing bars of soap with national victims 

hotline phone number printed on the wrapper in public restrooms 

and hotel rooms (Cavaliere, 2014).  Increased rates of prostitution and 

sex trafficking were anticipated for the 2014 Super Bowl, these efforts 

were established to help curb anticipated incidents.  

Thus far, it has been reported that Brazil has created a $3 million 

plan to combat sex trafficking during the 2014 and 2016 sporting 

events (Lamela, 2013).  This plan includes actions such as training 

400 plus government staff members, providing services to victims 

and changing penal code to criminalize a variety of different types of 

trafficking (Lamela, 2013).  Additional plans are expected to be imple-

mented to address sex trafficking and illegal underage prostitution 

during the 2014 World Cup and 2016 Olympic Games.  What additional 

actions and planning should Brazil and event organizers put into place 

in addressing sex crimes during these SMEs?  

Sex Crimes and Statistics
The 2004 Olympics in Athens, Greece saw a reported 181 cases of 

human trafficking during the year of 2004 when the Olympics where 

held (Perrin, 2007).  While this figure does not show a statistical cor-

relation to the expected 20,000 cases reported the media, it does 

show a 95% increase in human trafficking victims from the previous 

year and 24% increase over the year following the Olympics which 

can be seen visually in “Figure 2: Known Human Trafficking Victims 

Greece 2003-2005” (Perrin, 2007).  It is difficult to determine if these 

numbers are directly associated with the Olympics or if additional 

victims were identified because of the initiatives implemented during 

the event.  According to Greece’s Annual Report on Organized Crime 

and International Organization on Migration Athens, there were no 

instances of trafficking for the purpose of sexual exploration during 

the 2004 Olympics (“Trafficking in persons and the 2010 Olympics,” 

2009).  Monthly data is not available to better analyze these figures in 

conjunction with the Olympics being held in Athens, Greece.

Figure 2

Known Human Trafficking victims Greece 2003-2005, compiled from data obtained 
from “Faster, higher, stronger: preventing human trafficking at the 2010 Olympics” by 

B. Perrin, 2007, The Future Group and referenced throughout text.
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During the 2006 World Cup held in Germany, an estimated 

40,000 people were expected to be trafficked into to area to support 

increased demand for prostitution which is a legal trade in the region 

(Perrin, 2007).  While prostitution demand did increase during the time 

frame of the World Cup, only five cases of sex trafficking were directly 

associated with the event (Perrin, 2007).  There was no statistical in-

crease in sex trafficking cases associated with the 2006 World Cup in 

Germany, while many associate this lack of increase with measures put 

in place to curve sex trafficking, it is difficult to determine if this was 

the influencing factor or if domestic availability of legal prostitutes 

limited the cases of sex trafficking for the event.

The 2010 World Cup held in South Africa was expected to have 

40,000 people trafficked into the area to support demands for sexual 

fulfillment (O’Neill, 2010).  This number reflects the same figures put 

out on sex trafficking for the 2006 World Cup held in Germany (O’Neill, 

2010).  Overall, there were no reports of sex trafficking related to the 

World Cup in South Africa (Ham, 2011).  Additionally, prostitution in 

South Africa is illegal but exists and there did not appear to be an in-

crease in prostitution demand or rates, but there was a small increase 

in the number of online ads posted by sex workers (Ham, 2011).  The 

figures promoted by media outlets for both the 2006 Germany and 

2010 South Africa World Cup games show that there are a great deal 

of media reports being put out indicating large numbers of sex crimes 

without supporting data to justify the figures.

During the 2012 London Olympics, several initiatives were put into 

place to avoid an upsurge in sex trafficking and prostitution during the 

games.  Media outlets expressed large drones of sex trafficking victims 

to be expected.  Figures of roughly 4,000 sex trafficking victims were 

anticipated but it was reported that there were no cases of sex traf-

ficking directly linked to the Olympic Games (Mollins, 2012).  It is also 

noted that there is a belief that illegal prostitution in London actually 

decreased during the event as willing sex trade participates left the area 

to avoid being prosecuted for their trade (Mollins, 2012).  The London 

Olympic Games are a great example of where media outlets perpetuat-

ed a large influx of sex crimes, when data failed to support this turn out.  

Officials in Indianapolis, Indiana prepared for roughly 500 to 600 

instances of human trafficking and prostitution during the 2012 India-

napolis Super Bowl based on reports from both the 2010 Super Bowl 

held in Miami, Florida and the 2011 Super Bowl held in Arlington, Texas 

(Alcindor, 2014).  According to the Polaris Project, the number of calls 

received in 2011 across the entire state of Indianapolis for sex traffick-

ing totaled 6ea (“National Human Trafficking Resource Center (NHTRC) 

Data Breakdown Indiana State Report January 1st, 2011 to December 

31st 2011,” n.d.).  In 2012 that number increased to 14ea instances of sex 

trafficking being reported for the entire state of Indiana (“National Hu-

man Trafficking Resource Center (NHTRC) Data Breakdown Indiana State 

Report January 1st, 2012 to December 31st, 2012,” n.d.).  These numbers 

represent an increase across the entire state for the hosting year of the 

Super Bowl by 133%, this increase is represented in chart form below in 

“Figure 3: Known Human Trafficking Victims Indiana 2011-2012”.  A per-

centage of this increase can be attributed to the slight uptick reported 

by Indianapolis officials during the 2012 Super Bowl, however, since the 

numbers are representative of the entire year and the entire state it is 

difficult to determine what the percentage of the increase can be con-

tributed directly to the Super Bowl.

The question is if the statistical data from previous sporting mega 

events support the projected figures being put out for the 2014 World 

Cup in Brazil and the 2016 Olympics in Brazil.  Prostitution is legal in 

Brazil, pending the age of consent has been reached. In Brazil, the age 

of consent is only 14 (Gupta and Crellin, 2013).  There is an expected 

Figure 3

Known Human Trafficking victims Indiana 2011-2012, compiled from data obtained 
from the Polaris Project and referenced throughout text.

 

Figure 3: Known Human Trafficking victims Indiana 2011-2012, compiled from data obtained from the 
Polaris Project and referenced throughout text. 

 

0

2

4

6

8

10

12

14

16

2011 2012



59Journal of Hospitality & Tourism Cases

increase in sex worker demand, but much like the 2006 World Cup, 

determining how that will play out with legal prostitution and sex traf-

ficking is difficult to determine.  What do you think the impact of legal 

prostitution in Brazil will have in the reported increases in sex traffick-

ing during the 2014 World Cup and 2016 Olympics?

Resource Allocation
With the large amount of media attention on sex crimes dur-

ing sporting mega events, organizers and city officials must dedicate 

a certain degree of time and resources to focus on addressing the 

perceived problem.  Attention on the topic by the media raises the 

concern to higher levels in the public’s eye and organizers must re-

spond accordingly.  It has been proved that mass media has an effect 

on the general population, and while evidence lacks that mass media 

will trigger a panic response, the influence it has on the population 

is significant.  Mass media is able to establish an order of priorities in 

society based on the content delivered.  Additionally, research has 

shown that often an image that is recurring and limited in range can 

develop a special version of reality for the general population (Mc-

Quail, 1969).  As such, event organizers must decide how to respond 

to media attention on topics such as sex trafficking and prostitution 

and if measures should be taken over other more pressing concerns in 

order to ensure the general population feels secure.

According to Nita Belles who serves as the regional manager 

of Oregonians Against Trafficking Humans and has worked multiple 

Super Bowls, “Anytime there is a large event that is primarily male-

attended and there’s a party atmosphere, that will result in incidents of 

human trafficking” (Alcindor, 2014).  This perception, along with media 

hype, requires event organizers and hosting cites to dedicate a signifi-

cant amount of resources into the prevention and identification of sex 

crimes before and during sporting mega events.  

Hosting Governments
Hosting cities and governments are responsible for addressing 

laws that prevent sex crimes and support victims, establishing police 

and task forces for combating sex crimes and providing training to city 

officials and law enforcement on the topic.  These efforts are vital year 

round but often gain significant funding and attention during SMEs.  

Governments must create laws that protect victims during the events 

as well as pre and post events to ensure that sex trafficking victims are 

treated as victims and not detained as criminals.  Many governments 

take the appropriate approach to protect victims including Athens 

where legal aids were created for victims during the 2004 Olympics 

(Perrin, 2007) and in London where sex trafficking victims were giving 

30 days of amnesty in the country surrounding the 2012 Olympics 

(“2012 Games sex trafficking fears,” 2007). 

Hosting cities may establish entire task forces dedicated to 

curbing sex trafficking and illegal prostitution which removes these 

resources from more pressing safety concerns during events such as 

terrorism, violent street crimes and general event safety.  The 2010 

Olympics in Vancouver spent approximately 6 billion dollars in funds 

for border control to help reduce the risk of sex trafficking (Ham, 

2011).  Additionally, as previous reported, these large task forces and 

funded efforts have been seen for events across the globe including 

task teams and special commissioners in the police force for the 2012 

London Olympics (Perrin, 2007), pulling organizations together for 

task forces during the 2012 Indiana Super Bowl (Cernansky, 2012), and 

spending $3 million to address sex crimes in Brazil for preparations for 

the 2014 World Cup and 2016 Olympics (Lamela, 2013). 

These efforts, however, can backfire and actually cause more 

harm in attempts in curving sex trafficking and illegal prostitution.   

During the 2006 World Cup in Germany, police forces raided brothels 

but their actions found no cases of trafficking and caused women who 

were legally prostituting to feel harassed and alienated (“Trafficking in 

persons and the 2010 Olympics,” 2009).  Additionally, efforts to prevent 

illegal prostitution may sex workers displaced when illegal brothels 

and similar facilities are closed down by task forces (Ham, 2011). Fi-

nally, laws established by hosting governments must be created to 

support victims’ rights instead of penalizing sex workers who do so of 

their own free will, this will ensure when sex workers do require gov-

ernment and police assistance they aren’t afraid to seek it out in fear of 

being detained and criminalized.    

Non-Government Organizations
Non-Government Organizations (NGO) are often responsible for 

advertisement and awareness campaigns in addressing sex trafficking, 

prostitution and victim support.  Additionally, they provide a signifi-

cant amount of training to the general population, travel industry 

and event organizers in identifying and reporting sex crimes.  Reports 

indicate that for the 2004 Olympics in Athens an estimated three mil-

lion euros were provided to non-governmental organizations to fund 

assistance services (Ham, 2011).  During the 2012 Olympics in London, 

NGO the European Woman’s Lobby ran a ‘show the red card” campaign 

which encouraged sporting participates to say no to prostitution and 

respect women’s rights (Banks, 2012).  Included in these campaign 

efforts, members handed out cards with the motto “Be a sport. Keep 

it fair… say no to prostitution” and produced campaign videos to 

demonstrate the cause (Banks, 2012).  During the 2014 Super Bowl in 

New Jersey, several groups including Oregonians against Trafficking 

Humans attended events around the game and handed out fliers with 

trafficking hotline numbers, information on signs of trafficking and 

photos with missing children (Alcindor, 2014).  For all sporting mega 

events, local or national NGOs have been involved in public awareness 

campaigns in one sort of another.  

Training of general public, hotel staff and even organizers is im-
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portant in helping identifying sex victims and get them the assistance 

required.  In support of the 2012 Super Bowl in Indiana, members of the 

Coalition for Corporate Responsibility for Indiana and Michigan (CCRIM) 

spent time with volunteers and local hotels to educate identifying and 

reporting to law enforcement suspected trafficking cases (Cernansky, 

2012).  Groups provide training to hotels, restaurants and transportation 

employees and nightclubs on identifying trafficking, additionally during 

the 2014 Super Bowl bars of soap with hotline numbers were placed in 

public restrooms and hotels (Cavaliere, 2014).  These efforts help edu-

cate the community on sex crimes including prostitution and trafficking 

and increase the chances of victims being identified and helped.

The drawback to NGO advertisement and awareness campaigns is 

that the resources being used on advertisement and campaigns could 

often be utilized for alternate efforts.  Resources for anti-trafficking 

activities have been funneled into highly publicized media campaigns 

instead of services for trafficked victims where they could be more 

beneficial (Ham, 2011).  Additionally, these efforts help bring atten-

tion to sex crimes during SMEs but according to Bradley Myles, CEO of 

Polaris Project “the issue is a “365-day-a-year problem” (Alcindor, 2014).   

Once the event moves on, so do the campaigning efforts that should 

be occurring year round to prevent sex crimes and support victims.

Event Organizers
Event organizers are responsible for supporting hosting gov-

ernment initiatives, NGO campaigns and getting employees and 

volunteers trained in preventing sex crimes.  The time required by staff 

and volunteers to educate and train local resident, business and other 

staff on the signs and measures for preventing sex trafficking uses 

the vital resource of both time and people.  Often event organizers 

struggle to find and maintain adequate volunteers and the availability 

of volunteers is decreasing.  The volunteer rate in the United States for 

2013 was the lowest it has been since 2002 according to the Bureau 

of Labor Statistics (“Volunteering in the United States 2013,” 2014).  

Event organizers can overcome this dilemma by working with NGOs to 

ensure staff, volunteers and the general population are trained on the 

potential threat of sex trafficking.

Additionally, when deciding locations to host sporting mega 

events and what venues to utilize during the planning process, event 

organizers should consider the local laws and initiatives being used at 

the hosting cites/countries to combat sex crimes.  Event planners should 

look to work with travel industry partners who support the ECPAT-USA 

(End Child Prostitution, Pornography and Trafficking) efforts in prevent-

ing sex crimes and have signed the group’s Meeting Planner’s Code of 

Conduct.  This agreement is signed by travel industry companies and 

provides a commitment by the companies to establish internal policy, 

create action plans for training employees in identifying potential 

trafficking victims and reporting suspected cases, and distributing an 

annual report on the subject (Schanuel, 2014).  By working with com-

panies that have signed the Meeting Planner’s Code of Conduct, event 

organizers can ensure that staff at partnered venues have been trained 

and are support initiative to prevent sex crimes during SMEs.

Hospitality and Travel Industry
Hospitality and travel industry companies have an important role 

in identifying and reporting sex crimes.  Many incidents of sex traffick-

ing and prostitution occur on hotel properties or utilize various modes 

of transportation and employees in the industry often have no idea it is 

taking place (Schanuel, 2014).  It is the responsibility of hospitality and 

travel industry companies to ensure their employees are being trained on 

identifying and reporting signs of sex crimes.  There are several initiatives 

taking place in the industry to help combat sex trafficking and illegal pros-

titution.  Included is the ECPAT-USA Meeting Planner’s Code of Conduct 

which requests hotels and travel companies to sign agreements to train 

employees and create policies (Schanuel, 2014).  The American Hotel & 

Lodging Educational Institute (EI) has joined forces with ECPAT-USA to in 

creating online training programs geared at the hospitality industry which 

trains employees in identifying and reporting suspected sex trafficking 

(“Educational Institute Launches Online Course to Increase Awareness of 

Human Trafficking at Hotels,” n.d.).  Additionally, Sabre Holdings imple-

mented an initiative called “Passport to Freedom” where the company 

focuses on training its 10,000 employees across the globe on the signs of 

sex trafficking and how to report suspected cases to authorities (Mohn, 

2012).  The company plans to expand their program to other businesses, 

travel agents and travelers as well as add information links within their 

software and on itineraries (Mohn, 2012).   The Department of Trans-

portation, Amtrak and several airlines are also in the process of training 

employees on identifying and reporting sex crimes (Mohn, 2012).  Finally, 

during SMEs the hospitality industry places a vital role in supporting NGO 

efforts such as disturbing informational advertisement, placing bars of 

soap with hotline numbers in rooms and proving information to local 

authorities.  These initiatives are import in reducing sex crimes not only 

during SMEs but also support the cause year round.

Media
The media has a certain degree of responsibility when it comes 

to reporting sex crimes during sporting mega events.  Information 

presented by the media can cause a sense of urgency in the general 

public (McQuail, 1969), based on expected numbers for sex crimes 

being reported.  These figures can cause a great deal of over reaction 

by NGOs, hosting government and the population as whole.  It is the 

responsibility of the media to report accurate figures based on real 

statistical data.  Additionally, if the media wants to help encourage the 

reduction of sex crimes and support victims, they should support the 

hosting government and NGOs by reporting actions taken to curb sex 

crimes and resources available for victims.  The media can create hype 
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with the stories they report and in order to best address sex trafficking 

and illegal prostitution media outlets should run articles on the year 

round problem and not just during SMEs.  When the media reports 

these kinds of stories without supporting statistical data, it causes gov-

ernment, NGO and event organizer resources to be focused on issues 

that aren’t as significant during SMEs as other issues might.

General Population
Much like the hosting governments have the responsibly to pro-

tect victims and the travel industry has the responsibility to train their 

employees, the general population has the responsibly to be vigilant 

and report suspected sex crimes to local authorities.  The general 

population must train themselves in identify sex crimes and know 

how to report suspected incidents of sex trafficking and prostitution.  

More importantly, the general populations should take a stand against 

sex crime by not participating in sex crimes.  Such as the European 

Woman’s Lobby campaign states, “Be a sport. Keep it fair… say no to 

prostitution”, this philosophy ensures that the general population isn’t 

supporting or encouraging the abuse of women by not purchasing 

sex from trafficked women or engaging in illegal prostitution (Banks, 

2012).  The general population can also prevent sex crimes by support-

ing other NGO efforts and training others on how to identify victims 

and get them the support needed.  Finally, the general population 

needs to work to identify fact from fiction when it comes to media re-

porting on the topic.  If the general population can assess when media 

are reporting exaggerated figures of sex crimes, they can help ensure 

the government and NGOs are taking appropriate action in funding 

and addressing these crimes.

Resource allocation is a difficult task for any event organizer but 

when faced with highly publicized events such as the World Cup and 

Olympics the division of resources can be driven by media attention 

and public demand.  Based on the information available on previ-

ous SMEs and allocations of resources so far for the 2014 World Cup 

and 2016 Olympics, should addressing sex crimes account for such a 

substantial allocation of resources during the events?  How does this 

perception change or not when considering Brazil’s second highest 

major crime rate is sex trafficking? (Lamela, 2013).

Conclusion
Prior to sporting mega events, media outlets publicize expecta-

tions for large increases of sex crimes in hosting cities.  There is much 

debate on the validity of the figures published and little supporting 

statistical data to validate the numbers provided.  While it may be dif-

ficult to control what information is being put out by the media, it is in 

the control of event organizers and hosting cities on how to respond 

to it.  Resources such as funding and time are allocated for preventa-

tive measures which can cause a strain on resources in other areas of 

these mega events.  Event organizers and hosting cities face a difficult 

challenge and must carefully evaluate the best approach for address-

ing the topic of sex crimes while ensuring resources for the events are 

allocated appropriately.  Brazil and the event organizers for the 2014 

World Cup and 2016 Olympic Games face these same challenges and 

must evaluate all available information in determining the course of 

action for planning the prevention of sex crimes and appropriately ad-

dressing media attention and resource management for the events. 

Discussion Questions
Discussion questions are provided to provoke thoughtful discus-

sion and debate.  Responses should include justification, reference 

examples from within the text and can be strengthen with supporting 

data from outside resources.

Prevention
•	 Media outlets reported an expected 40,000 cases of sex traffick-

ing during the 2006 World Cup held in Germany.  Many experts 

state this number was unfounded from the start however there 

were still expectations of significant increases in sex trafficking.  

In your opinion, do you believe the lack of sex trafficking cases 

associated with the 2006 World Cup in Berlin had more to do 

with the efforts taken to curb sex trafficking or with the fact that 

prostitution is a legal trade in Germany? 

•	 Greece saw a 95% increase in sex trafficking in 2004, the same 

year that the Olympics were held in Athens, Greece.  There is 

much debate on how much of this increase is associated with 

the Olympic Games.  In your opinion, do you believe that the 

significant increase in sex trafficking rates in Greece during 

2004 has more to do with an actual increase in sex trafficking or 

that more cases of sex trafficking were identified though efforts 

established to reduce sex trafficking? 

•	 Media outlets reported and expected 40,000 cases of sex traf-

ficking during the 2010 World Cup in South Africa, however 

reports showed no significant increase in rates.  Unlike Ger-

many who saw reports for the same number and had a similar 

outcome, prostitution is not legal in South Africa.  What do you 

think explains this difference?

Statistical Data
•	 Was there a statistically significant increase in sex crime rates 

during the 2012 Indianapolis Super Bowl? Why or why not?

•	 What responsibility do you feel media outlets should have in 

reporting information without statistical data to back up the 

information presented? 

•	 With a lack of data to support the figures presented by media 

outlets on sex crimes during sporting events, why do you think 

these stories continue to be perpetuated and published prior 

to a SME?
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Responsibilities
•	 What responsibility do you think that event organizers have in 

responding to media coverage on sex crimes during sporting 

mega events? 

•	 How do you think hosting cities should address the concern of 

sex trafficking and prostitution during sporting mega events?  

•	 Imagine you are an event organizer for a SME, is the alloca-

tion of resources, including funding and time, to the efforts of 

preventing sex trafficking and prostitution justifiable during 

sporting mega events?  What about from the perspective of the 

hosting government?

•	 As a member of the general public, what actions do you think 

Brazil should take in addressing sex trafficking and illegal pros-

titution during the 2014 World Cup and 2016 Olympics?
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